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Wearable Band market plummets 18% in Q4 

2022, smartwatches to lead modest 2% growth 

in 2023. 

Thursday, 9 March 2023 

 
Industry analyst company Canalys has released its latest estimates on the wearable band 

market, revealing a challenging Q4 2022 with an 18% shipment decline to reach 50 million units. 

This marks the first double-digit decline for the market in a typically seasonally strong Q4 

quarter. The smartwatch category suffered a similar fate with a double-digit decline of 17%. 

Basic bands experienced their ninth consecutive decline with a 43% drop, while basic watches 

grew only 3%, with the growth engine India slowing significantly.  

 

Vendors across the board felt the impact of the challenging macroeconomic environment in Q4. 

Apple, the leader of the smartwatch category and the overall wearable band market, declined 17% 

on top of a tough comparison to its stronger quarter in 2021 as it returned to its regular launch 

schedule. Despite falling 25% due to waning Fitbit shipments, Google rose to second place as it 
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was able to soften its decline with 16% smartwatch growth with the release of its Pixel Watch. 

Xiaomi, Huawei and Samsung all experienced big declines. Samsung even fell to fifth place as its 

growth streak abruptly ended in Q4 with a 35% decline as the dividend from the WearOS 

migration dwindled, and it was further limited by the iterative update of the Galaxy Watch 5 

series. Despite declines in quarterly smartwatch shipments, Apple, Samsung and Huawei 

maintained annual growth, contributing to the smartwatches’ mild growth in 2022.  

 Worldwide wearable band shipments and annual growth 

Vendor Q4 2022 
shipments 

(million) 

Q4 2022 
market share 

Q4 2021 
shipments 

(million) 

Q4 2021 
market share 

Annual 
growth 

Apple  13.8 27.5% 16.5 27.1% -17% 

Google 4.0 8.0% 5.3 8.7% -25% 

Xiaomi 3.6 7.2% 6.7 10.9% -46% 

Huawei 3.2 6.4% 5.5 9.1% -42% 

Samsung 2.9 5.9% 4.5 7.4% -35% 

Others 22.5 44.9% 22.5 36.8%   +0%  

Total  50.0 100.0% 61.0 100.0% -18%  

   

Note: percentages may not add up to 100% due to rounding 
Source: Canalys Wearable band Analysis (sell-in), February 2023  
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In 2022 overall, smartwatches grew 3%, basic watches rose 21%, and basic bands fell 39%, leading 

to the whole wearable band market declining by 5%.  

“The wearable band market is expected to grow at a modest 2% in 2023,” said Canalys Analyst 

Cynthia Chen. “While we expect basic bands to continue declining, basic watches and 

smartwatches will grow, but growth will be capped below 10%. Vendors remain vigilant and will 

emphasize quality rather than quantity given some recovery in consumer spending.” Canalys 

expects smartwatches, with 8% growth, to fare better than basic watch’s 6% growth. Further 

development will center on smartwatch OS, with more chances of connectivity and tracking 

features supported by pragmatic use-cases to debut on smartwatches, backed by consumers’ 

rising interest in advanced watches. 
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Worldwide full-year 2022 wearable band shipments and annual growth 

Vendor 2022 
shipments 

(million) 

2022 
market  

share 

2021 
shipments 

(million) 

2021 
market share 

Annual 
growth 

Apple  41.4 22.6% 39.4 20.4% +5% 

Xiaomi 17.1 9.3% 29.0 15.0% -41% 

Huawei 15.2 8.3% 19.2 9.9% -21% 

Samsung 14.0 7.7% 14.6 7.6% -4% 

Google 11.8 6.4% 15.1 7.8% -22% 

Others 83.4 45.6% 75.7 39.2%   +10%  

Total  182.8 100.0% 193.0 100.0% -5%  

   

Note: percentages may not add up to 100% due to rounding 
Source: Canalys Wearable Band Analysis (sell-in), February 2023  

 

For more information, please contact:   

Cynthia Chen: cynthia_chen@canalys.com +86 158 2151 8439 

mailto:cynthia_chen@canalys.com
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About Wearable Band Analysis 

Canalys’ Wearable Band Analysis service provides qualitative and quantitative insights into the 

wearable band market and addresses the areas where vendors can improve. Our best-in-class 

service guides vendors and partners to make the right decisions on value propositions, choose the 

right channel partners and enhance go-to-market strategies to engage in different markets 

worldwide. The data has detailed splits, tracking a list of 50+ features around connectivity, 

components, sensors, chipsets and many other different categories. Model-level information is 

available for 30+ key markets. 

About Canalys 

Canalys is an independent analyst company that strives to guide clients on the future of the 

technology industry and to think beyond the business models of the past. We deliver smart 

market insights to IT, channel and service provider professionals around the world. We stake our 

reputation on the quality of our data, our innovative use of technology and our high level of 

customer service. 

Receiving updates 

To receive press releases directly, or for more information about our events, services or custom 

research and consulting capabilities, please contact us or email press@canalys.com. 

Please click here to unsubscribe 
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